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| THE SMITH MBA

I was able to apply everything that I was
taught in class almost immediately to my
role at Tallygenicom LP. I got a promotion
while completing my first year of the
Smith MBA program. I received another
promotion after earning my MBA degree.
I would not be where I am today without
my Smith MBA.”



GLOBAL LEARNING

Smith’s 10-day study abroad programs provide part-time students with opportunities
to meet with international executives, visit multinational organizations and enjoy
cultural and social events—an excellent way to accelerate your degree while adding
international exposure to your résumé.

All global studies courses are four credits, and students may take two global studies
trips while at Smith.

Classes meet in College Park prior to departure, generally for four half-days, and then
consist of 10 days abroad. Typically, students are abroad during the winter term or
the spring/summer break between sessions.

Recent Smith global destinations include: India, China, Dubai, Tunisia, France, Germany,
South Africa, Chile, Vietnam, Brazil, Switzerland, and Spain.

Companies and institutions recently visited in the global students program include:
Tata, Wipro Technologies, IBM, HP, IDC, Eli Lilly, Jebel Ali Free Zone Authority (JAFZA),
chambers of commerce, embassies, GE, stock exchanges, Citibank, Black & Decker,
Deutsche Bank, Quiksilver, Volkswagen, Vodaphone, General Motors, Port Visits,

and KLM.

“The global business opportunities with Smith are fantastic. The global opportunities,
intelligent and friendly students, and the award-winning professors have all contributed

to my positive experiences at Smith.”
—Amanda Buchanan
BALTIMORE CAMPUS
(Pictured above at The Great Wall of China)

PARTNER UNIVERSITIES
INCLUDE:

- Royal Melbourne

Institute of Technology
(Australia)

- Copenhagen School

of Business (Denmark)

- CERAM-European

School of Management
(France)

- Group ESC-Grenoble

(France)

- WHU-Koblenz

(Germany)

- India Institute of Man-

agement (Bangalore)

- Management Develop-

ment Institute (India)

- Korea Advanced In-

stitute of Science and
Technology (South Korea)

- Hong Kong University

of Science and Tech-
nology (Hong Kong)

- National Taiwan

University (Taiwan)

- ESADE (Spain)

- Manchester Business

School (United Kingdom)



SMITH—CONNECTED

Smith has established relationships
with many of the country’s top
employers, including such local
companies as:

- Air Products & Chemicals, Inc.
- AOL Time Warner

- Bank of America

- BB&T

- Bearing Point

- Black & Decker

- Booz Allen Hamilton

- Choice Hotels

- Constellation Energy

- Deloitte Consulting

- Discovery Communications
- Fannie Mae

- Federal Express

- Freddie Mac

- Friedman, Billings, Ramsey Group, Inc.

- General Electric

- Hershey Foods Corp.

- IBM

- Johnson & Johnson

- JP Morgan Chase

- Kraft Foods

- Legg Mason

- Lockheed Martin Corp.

- Marriott International

- McCormick Spice Company
- M&T Bank

- Northrop Grumman

- PricewaterhouseCoopers LLP
- SAIC

- The World Bank

- T. Rowe Price

- W.R. Grace

SMITH’S CAREER SERVICES

The Smith School’s Office of Career Management supports the unique career
development needs of busy working professionals. Smith’s MBA students have full
access to a suite of career resources.

Our services focus on career development as a process, from taking the next step in your
current organization to changing your role, function, or industry. The services are flexible
and easily customized to meet your needs, yet rigorous, as you would expect from a
top-tier business school. In addition to dedicated career coaching programs and on-campus
workshops, Smith career services provide you with access to a variety of virtual employment
opportunities, networking activities and strategic career resources.

Smith’s career services help you:
e Market and position yourself in today’s competitive marketplace
e Craft your résumé to highlight your unique strengths and transferable skills
e Outline your short- and long-term career goals
e Improve your interviewing and negotiation skills
e Choose your electives to build complementary skills that will make you marketable
e Gain knowledge and contacts specific to your desired industry or functional area
e Make a career change or industry transition
Develop a better understanding of today’s job market
Network with Smith and University of Maryland alumni



ROBERT H. SMITH SCHOOL OF BUSINESS

The Robert H. Smith School of Business is an internationally recognized
leader in management education and research. One of 14 colleges and
schools at the University of Maryland, College Park, the Smith School
offers undergraduate, full-time and part-time MBA, executive MBA,
MS, PhD, and non-degree executive education programs, as well as
outreach services to the corporate community. The school offers its
programs in learning locations on three continents—North America,
Europe and Asia.

UNIVERSITY OF MARYLAND

The University of Maryland, College Park, is one of the nation’s top 20
public research universities. In 2007, the University of Maryland received
approximately $407 million in sponsored research and outreach activities.

The university is located on a 1,250-acre suburban campus, eight miles
outside Washington, D.C., and 35 miles from Baltimore.

The University of Maryland is an equal opportunity institution with respect to both education and employment.
The university’s policies, programs and activities conform to pertinent federal and state laws and regulations

on non-discrimination regarding race, color, age, national origin, sex, disability, and sexual orientation.
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