SIMON C. BENSIMON, Ph.D.

EXPERIENCE SUMMARY

My areas of expertise in international marketing focus on competitiveness, international
negotiations and cross cultural communications, mergers & acquisitions, post merger
integration issues, global branding, entrepreneurship and innovation, and regulatory issues
pertaining to international trade and investment.

For fifteen years with the International Trade Administration of the U.S. Department of
Commerce, I was involved primarily in promoting the export of U.S. goods and services. 1 also
was one of the DOC’s representatives on a U.S. Government inter-agency team that negotiated
bilateral investment treaties with foreign nations.

Since taking early leave from the government, I have been teaching and consulting. As a
consultant, I have directed the development of more than a dozen international marketing
plans for Virginia companies seeking to enter foreign markets, for which I received the
Governor of Virginia's Award in April, 1999.

My teaching has focused on global marketing, international business management and
strategy, B2B and services marketing, and consumer analysis. Most of my teaching has been at
the R. H. Smith School of Business at UMD and George Mason University's [GMU] School of
Public Policy in Arlington, with assignments at other universities, including Georgetown
University in Washington. I have received a number of teaching awards; these are listed on p.
3.

My courses focus on the changing dynamics of global marketing; international business
competitiveness; global marketing strategies; business-to-business and services marketing;
entry modes into foreign markets; and the global marketing implications of mass customizing.
I make frequent use of the business models of successful global corporations to illustrate
classroom themes.

Prior to entering government service in 1980, I worked as a reporter and editor for several
newspapers in the United States and Canada--including the Journal of Commerce in New
York City and Crain's Chicago Business, for which I wrote a column on international trade.

CONTACT INFORMATION: Tel: (301) 765-0603
sbensim@verizon.net



BIOGRAPHICAL SKETCH

EDUCATION:

RECENT TEACHING
EXPERIENCE:

NON-ACADEMIC EXPERIENCE:

1995-Present

1980-1995

JOURNALISTIC
EXPERIENCE:

Ph.D., The University of Chicago
M.A., New York University
B.S., Columbia University

Adjunct Faculty, University of Maryland
Robert H. Smith School of Business
Spring 2000 to present

Adjunct Faculty, George Mason University -
School of Public Policy, Arlington, VA
1995 to present

Hood College

Frederick, MD
Summer 2010 to present

Consultant, International Trade

U.S. Department of Commerce, International Trade
Administration Washington, DC. Promoted the export
of U.S.goods and services to Sub-Sahara Africa, Asia,

North Africa and Europe.

Extensive reportorial and editing experience with Crain's
Chicago Business, New York Journal of Commerce,

Newark Star Ledger, Winnipeg Free Press, and other
publications. Wrote a column on international trade for

Crain's. Articles published in Executive Excellence and

other publications.



AWARDS
(PARTIAL LISTING):

Krowe Teaching Award for Sustained Excellence in
Teaching University of Maryland R. H. Smith School of
Business, 2006

Faculty Appreciation Award
University of Maryland
R. H. Smith School of Business, 2002

George Mason University/School of Public
Policy Teaching Award, 1999

Governor of Virginia's Award for assisting Virginia
businesses successfully access global markets, 1999

Commendation for Recognition for Significant
Contribution to the U.S. Government's Bilateral
Investment Treaty Program (U.S. Department of
Commerce International Trade Administration, 1984)

Similar Commendation from the Office
of the United States Trade Representative,
1984

Citation from the U.S. Department of State

for Significant Contribution to the U.S.
Government's Bilateral Investment Mission with
Mauritius, 1984

Numerous Commendations from U.S. Corporations for
marketing and other assistance provided to them while I
was at the Department of Commerce



