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Amazon.com vs. Barnes & Noble
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Books.com: Higher Price
- Bookscon L,

Singing In The Comeback Choir
by Camphell, Bebe Moore

Eebe Moore Campbell, acclaimed as one of the "most important
African-Amencan wnters of this century” (“Washington Post Book
Wotld"), now presents an unforgettable tale about second chances.
successfil Los Angeles TV producer Mazsne MeCoy faces a whole new
set of challenges when she learns she must return to her home i a
wotling-class neighborhood of Pluladelphlia to care for the grandmother

who had reared her. 320 pp. 250,000 print. (General Fiction)
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Books.com: Compare Price

Bookecon [ PRICE COMPARISON

Title: Singing In The Comeback Choir

Wed Apr 08 16:55:06 1358

Amazon.com Barnes & Nobhle Books.com
Price Price Price
w1747 14 97 $17 41

We're lowering our price to beat Barnes & Noble !

Click here to see our new lower price!
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Singing In The Comeback Choir
by Campbell, Bebe Moore

Eebe Moore Campbell, acclaimed as one of the "most important
African-American wrters of this century” ("Washington Post Book
World"), now presents an unforgettable tale about second chances.
successfil Loz Angeles TV producer Masne WMeCoy faces a whole new
set of challenges when she learns she must return to her home i a

wotling-class neighborhood of Pliladelphlia to care for the grandmother

who had reared her. 320 pp. 250,000 print. (General Fiction)
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Dynamics of Internet
Competition

» Lessfriction meansthat prices can change
more quickly (lower “menu costs’)

* Almost iImmediate response of price
changes by competitors

« Quick response from exogenous forces



|nternet Price Discrimination

« Anagorithm can set aprice dynamically
— SRMC =>$0
— e.g. Books.com

e Consumer Information can be used for price
discrimination approaching first degree

« Consumers can choose to block cookies
and/or create an anonymous presence



Regulation and Government
|ntervention

International trade and currency exchange
Anti-competitive behavior

Jurisdictional uncertainty

Self-regulation

Fraud



Business and Strategy

* Arbitrage
 Electronic goods
— software
— gambling
— Information services
— bandwidth



