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Abstract:

Blogs have started to proliferate in the business community, which is beginning to realize that
employee blogs can cast a firm in either a positive or a negative light, thereby enhancing or harming
the firm’s reputation. Our findings suggest that under certain conditions, negative postings by
employees can actually help the overall reputation of the firm. We find empirical evidence that blogs
with some negative posts attract a higher readership. Attribution Theory from Social Psychology
suggests that readers perceive an employee blogger to be honest and helpful when they read negative
posts on employee blogs. The attendant higher readership implies that more readers will then also be

exposed to the positive posts on the blog.
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