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Invitation to a Guest Lecture by: 

Rishikesha T. Krishnan

Professor of Corporate Strategy & Policy

Indian Institute of Management, Bangalore

Visiting Scholar, Center for Advanced Study of India

University of Pennsylvania

Innovation Strategies of Globally Competitive Indian Companies

Thursday, October 23

1:00 - 2:30 p.m. 
Room 1520 Van Munching Hall

Robert H. Smith School of Business

University of Maryland, College Park

Directions: http://www.rhsmith.umd.edu/about/directions.html
Parking: Mowatt Lane Garage, adjacent to Van Munching Hall

In their quest for global competitiveness, Indian companies have been adopting innovation strategies that are quite different from those followed by Indian companies in the past. These include product innovations to drive market growth based on superior value propositions targeted at the bottom of the pyramid; acquisition of foreign companies for access to advanced technology, new proprietary standards, and intellectual property; and adoption of best practices in product development and innovation. This talk will focus on these strategies using examples such as Tata Motors, Bharti Airtel, Biocon, Ranbaxy, and Moser Baer.

Rishikesha T. Krishnan is a Professor of Corporate Strategy & Policy at IIM Bangalore. His research interests are in strategy, innovation, and competitiveness. He has done studies at the firm, industry, and national levels related to innovation. Prof. Krishnan has degrees from IIT Kanpur, Stanford University, and IIM Ahmedabad. He is currently a Visiting Scholar at the Center for the Advanced Study of India, University of Pennsylvania.

RSVP: Karen Watts at kwatts@rhsmith.umd.edu
301-405-9477
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